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¾Seattle: A Case Study

¾Current Efforts

¾Community Based 
Social Marketing

¾Survey Research & 
Preliminary Results

¾Changing Behavior

¾Questions



¾Most property is privately owned

¾Canõt reach canopy cover goals without 

engaging single family homeowners

¾Homeowners individually own a small 

percent of the land, but collectively own a 

large percent



¾1970s = 40% canopy 

cover; 23% today; 

goal = 30% by 2037

¾Seattleõs unique 

features:

ÅSunlight (or lack 

thereof)

ÅSteep hills

ÅViews
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Land Use Type Current Canopy 

Cover

Canopy Goal # Trees Needed

Commercial 9.7% 15% 33,000

Developed park 25.5% 25% 0

Downtown 4.7% 12% 8,000

Industrial 4.3% 10% 50,000

Institutional 19.4% 20% 600

Multi -family 17.1% 20% 23,000

Parks natural areas 80.4% 80% 0

Single family 24.7% 31% 140,000

Citywide 23% 30% 254,600



¾Traditional methods for 
increasing canopy 
cover: 
ÅDirect planting
ÅOutreach
ÅRegulations

ÅIncentives

¾Tendency to focus on 
regulation

¾Studies suggest 
incentives may be 
more effective*

* Rand, D.G. et al. 2009. Positive Interactions 
Promote Public Cooperation. Science 325


